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Abstract 

In the contemporary business environment, stakeholders increasingly expect organizations to operate with 

transparency, accountability, and social responsibility. Corporate Social Responsibility (CSR) reporting has 

gained prominence as a strategic communication tool that reflects a company’s commitment to ethical 

practices and sustainable development. 

This study aims to examine the influence of CSR reporting on stakeholder trust in the context of listed 

companies. It seeks to understand how the quality and transparency of CSR disclosures shape stakeholders’ 

perceptions and their level of confidence in corporate actions. 

The research is based on primary data collected from 120 respondents, including investors and customers 

associated with selected listed companies. A structured questionnaire was used for data collection, and the 

analysis was carried out using statistical techniques such as correlation and regression through SPSS 

software. 

The findings indicate that there is a strong and positive relationship between CSR reporting and stakeholder 

trust. Organizations that consistently disclose clear and comprehensive CSR information are more likely to 

gain stakeholder confidence and enhance their reputation. 

The study concludes that transparent CSR reporting plays a vital role in building trust and sustaining long-

term stakeholder relationships. It emphasizes the need for companies to adopt standardized and credible 

reporting practices to strengthen accountability and ensure sustainable growth. 

Keywords: Corporate Social Responsibility, CSR Reporting, Stakeholder Trust, Transparency, Listed 

Companies, Sustainability, Corporate Governance, Stakeholder Perception. 

Introduction 

In today’s dynamic business environment, 

organizations are no longer evaluated solely on 

their financial performance. Stakeholders 

including investors, customers, employees, and 

regulators are increasingly concerned with how 

companies conduct their business and contribute 

to society. This shift has brought Corporate Social 

Responsibility (CSR) to the forefront, positioning 

it as a critical element of modern corporate 

strategy rather than a voluntary or peripheral 

activity. 

CSR reporting has emerged as an essential 

mechanism through which companies 

communicate their social, environmental, and 

ethical practices. By disclosing information 

related to sustainability initiatives, community 

development, and environmental impact, firms 

attempt to demonstrate accountability and build 

credibility among stakeholders. In recent years, 

the demand for transparent and standardized CSR 

disclosures has intensified, particularly among 

listed companies that are subject to greater public 

scrutiny and regulatory expectations. 
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Stakeholder trust plays a pivotal role in 

determining the long-term success and 

sustainability of organizations. Trust influences 

investment decisions, customer loyalty, and 

overall corporate reputation. In this context, CSR 

reporting is often perceived as a tool that can 

strengthen trust by reducing information 

asymmetry and enhancing transparency. 

However, the extent to which CSR disclosures 

genuinely influence stakeholder trust remains a 

subject of ongoing debate. While some studies 

suggest a positive relationship, others argue that 

mere disclosure without authenticity may lead to 

skepticism among stakeholders. 

Despite the growing body of literature on CSR, 

there is still limited empirical evidence focusing 

specifically on how CSR reporting practices 

affect stakeholder trust in the context of listed 

companies, particularly in emerging economies. 

Many existing studies emphasize CSR 

performance rather than the quality and 

transparency of reporting, thereby leaving a gap 

in understanding the communication aspect of 

CSR. 

Against this backdrop, the present study aims to 

examine the relationship between CSR reporting 

and stakeholder trust. It seeks to analyze whether 

transparent and consistent CSR disclosures 

contribute to building confidence among 

stakeholders and enhancing corporate credibility. 

By focusing on listed companies, the study 

provides relevant insights into how formal 

reporting practices influence stakeholder 

perceptions in a regulated environment. 

The findings of this study are expected to 

contribute to both academic literature and 

practical understanding by highlighting the 

importance of effective CSR communication. 

Furthermore, the study offers implications for 

corporate managers and policymakers to 

strengthen reporting standards and foster trust-

based relationships with stakeholders. 

Literature Review 

Corporate Social Responsibility (CSR) has 

evolved from a philanthropic activity to a 

strategic tool that shapes corporate reputation, 

stakeholder relationships, and long-term 

sustainability. The theoretical foundation of CSR 

is strongly rooted in stakeholder theory, which 

emphasizes that organizations must address the 

expectations of multiple stakeholder groups to 

achieve sustained success. Scholars argue that 

firms cannot operate in isolation and must 

balance the interests of investors, customers, 

employees, and society at large to maintain 

legitimacy and trust. 

A growing body of literature highlights the 

importance of CSR reporting as a communication 

mechanism that bridges the gap between 

corporate actions and stakeholder perceptions. 

CSR disclosures enable firms to present their 

ethical commitments and social contributions, 

thereby enhancing transparency and 

accountability. Research indicates that the extent 

and quality of CSR reporting have significantly 

increased over time, reflecting rising stakeholder 

demand for credible and standardized 

disclosures. 

Several empirical studies have established a 

positive relationship between CSR disclosure and 

corporate reputation. For instance, evidence 

suggests that firms engaging in transparent CSR 

reporting are perceived more favorably, which 

strengthens their reputation and credibility in the 

market. Corporate reputation, in turn, acts as an 

intangible asset that influences financial 

performance and stakeholder loyalty. This 

relationship underscores the strategic importance 

of CSR reporting beyond mere compliance. 

Trust is another critical outcome associated with 

CSR activities and disclosures. Prior studies 

demonstrate that CSR initiatives have a direct and 

significant impact on stakeholder trust, 

particularly when they are communicated 

effectively. Empirical findings confirm that CSR 

positively influences consumer trust and that trust 

often acts as a mediating variable between CSR 
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and outcomes such as brand equity and corporate 

reputation. This suggests that CSR reporting 

plays a vital role in shaping stakeholder 

perceptions and strengthening relational 

outcomes. 

However, not all CSR disclosures are equally 

effective. Some researchers argue that CSR 

reporting practices are often symbolic rather than 

substantive, raising concerns about the credibility 

of disclosed information. Studies reveal that 

many firms fail to provide measurable targets or 

consistent reporting, which may lead to 

skepticism among stakeholders. This highlights 

the importance of not just reporting CSR 

activities, but ensuring their authenticity and 

quality. 

Recent research has also emphasized the role of 

managerial intentions and organizational context 

in determining the quality of CSR reports. It has 

been observed that firms with higher aspirations 

for social responsibility tend to produce more 

comprehensive and meaningful CSR disclosures. 

Similarly, corporate identity and internal values 

significantly influence the extent of CSR 

communication, indicating that reporting 

practices are deeply embedded in organizational 

culture. 

In addition, stakeholder perceptions of CSR vary 

across contexts, industries, and regions. A 

systematic review of recent studies shows that 

transparency, credibility, and third-party 

verification are key factors that influence how 

stakeholders interpret CSR activities. These 

findings suggest that the effectiveness of CSR 

reporting depends not only on the information 

disclosed but also on how it is perceived and 

validated by stakeholders. 

Despite extensive research on CSR, there remains 

a gap in understanding the direct linkage between 

CSR reporting and stakeholder trust, particularly 

in the context of listed companies in emerging 

economies. While prior studies have focused on 

CSR performance and financial outcomes, 

limited attention has been given to the 

communication aspect of CSR and its impact on 

trust-building. Therefore, the present study 

attempts to bridge this gap by empirically 

examining how CSR reporting influences 

stakeholder trust. 

Research Gap 

Although Corporate Social Responsibility (CSR) 

has been widely examined in prior studies, much 

of the existing literature primarily focuses on 

CSR performance and its impact on financial 

outcomes or corporate reputation. Limited 

attention has been given to the communication 

dimension of CSR, particularly how CSR 

reporting influences stakeholder perceptions and 

trust. 

Moreover, several studies emphasize CSR 

disclosures in developed economies, while 

empirical evidence from emerging markets, 

especially in the context of listed companies, 

remains insufficient. In many cases, CSR 

reporting is treated as a compliance requirement 

rather than a strategic tool for stakeholder 

engagement, raising questions about its 

effectiveness in building trust. 

Another important gap lies in the quality and 

transparency of CSR reporting. While companies 

increasingly disclose CSR activities, there is a 

lack of clarity on whether such disclosures 

genuinely enhance stakeholder confidence or are 

perceived as symbolic efforts. The relationship 

between transparent CSR reporting and 

stakeholder trust has not been adequately 

explored using empirical data. 

Therefore, this study attempts to bridge these 

gaps by examining how CSR reporting practices 

influence stakeholder trust among listed 

companies, with a specific focus on transparency, 

consistency, and perceived credibility. 

Objectives of the Study 

The study is designed with the following 

objectives: 

1. To examine the extent of CSR reporting 

practices among listed companies. 
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2. To analyze stakeholders’ perceptions of 

CSR disclosures. 

3. To evaluate the relationship between 

CSR reporting and stakeholder trust. 

4. To assess the impact of transparency in 

CSR reporting on stakeholder 

confidence. 

5. To provide suggestions for improving 

CSR reporting practices to enhance 

stakeholder trust. 

Hypotheses of the Study 

Based on the objectives, the following 

hypotheses are formulated: 

H1: CSR reporting has a significant positive 

impact on stakeholder trust. 

H2: Transparency in CSR reporting significantly 

influences stakeholder perceptions. 

H3: There is a significant relationship between 

the quality of CSR disclosure and stakeholder 

confidence. 

H4: Consistency in CSR reporting positively 

affects stakeholder trust. 

H5: CSR reporting practices differ significantly 

among listed companies in influencing 

stakeholder trust. 

 
Research Methodology 

This study adopts a quantitative research 

approach to examine the relationship between 

Corporate Social Responsibility (CSR) reporting 

and stakeholder trust among listed companies. 

The design is descriptive and analytical in nature, 

as it seeks to describe CSR reporting practices 

and analyze their impact on stakeholder 

perceptions. 

Data Source and Collection 

The study is primarily based on primary data, 

collected through a structured questionnaire. The 

questionnaire was carefully designed to capture 

respondents’ perceptions regarding CSR 

reporting, transparency, and trust. It consists of 

both demographic and opinion-based questions 

measured on a five-point Likert scale ranging 

from “strongly disagree” to “strongly agree.” To 

ensure clarity and reliability, a pilot study was 

conducted before final data collection. 

Sample Design 

The target population of the study includes 

stakeholders such as investors and customers 

associated with selected listed companies. A 

convenience sampling method was used due to 

accessibility and time constraints. A total of 120 

respondents were selected as the sample size, 

which is considered adequate for statistical 

analysis in social science research. Efforts were 

made to ensure diversity among respondents to 

improve the validity of the findings. 

Variables of the Study 

❖ Independent Variable: CSR Reporting 

(measured through transparency, quality, 

and consistency of disclosures) 

❖ Dependent Variable: Stakeholder Trust 

❖ Control Variables: Demographic 

factors such as age, occupation, and 

experience 

Tools and Techniques Used 

The collected data were analyzed using Statistical 

Package for Social Sciences (SPSS) software. 

The following statistical tools were employed: 
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❖ Descriptive Statistics (mean, percentage, 

standard deviation) to summarize 

respondent characteristics 

❖ Correlation Analysis to examine the 

relationship between CSR reporting and 

stakeholder trust 

❖ Regression Analysis to assess the impact 

of CSR reporting on stakeholder trust 

❖ Reliability Test (Cronbach’s Alpha) to 

check the internal consistency of the 

questionnaire 

Validity and Reliability 

To ensure the reliability of the instrument, 

Cronbach’s Alpha coefficient was calculated, and 

the value was found to be above the acceptable 

threshold of 0.7, indicating good internal 

consistency. Content validity was maintained by 

designing the questionnaire based on established 

literature and expert suggestions. 

Scope of the Study 

The study focuses on selected listed companies 

and their stakeholders. It primarily examines how 

CSR reporting practices influence stakeholder 

trust and does not cover financial performance or 

sector-specific comparisons. 

Limitations of the Study 

❖ The study is limited to a relatively small 

sample size of 120 respondents 

❖ The use of convenience sampling may 

restrict generalizability 

❖ Responses are based on perceptions, 

which may involve subjective bias 

Data Analysis and Interpretation 

Reliability Analysis 

Variable Cronbach’s Alpha 

CSR Reporting Scale 0.81 

Stakeholder Trust 

Scale 
0.84 

Interpretation: 

The Cronbach’s Alpha values for both CSR 

reporting (0.81) and stakeholder trust (0.84) are 

above the acceptable threshold of 0.70. This 

indicates that the measurement scales used in the 

study are reliable and internally consistent. 

Therefore, the data is suitable for further 

statistical analysis. 

Descriptive Statistics 

Variable Mean 
Standard 

Deviation 

CSR Reporting 3.92 0.68 

Stakeholder 

Trust 
4.05 0.72 

Interpretation: 

The mean score for CSR reporting (3.92) 

suggests that respondents generally perceive CSR 

disclosures by companies as satisfactory. 

Similarly, the mean value for stakeholder trust 

(4.05) indicates a relatively high level of trust 

among stakeholders. The moderate standard 

deviation values show that responses are 

reasonably consistent without wide variation. 

Correlation Analysis 

Variables 
CSR 

Reporting 

Stakeholder 

Trust 

CSR 

Reporting 
1 0.68** 

Stakeholder 

Trust 
0.68** 1 

Note: p < 0.01 (Significant) 

Interpretation: 

The correlation coefficient (r = 0.68) shows a 

strong positive relationship between CSR 

reporting and stakeholder trust. This means that 

as the quality and transparency of CSR reporting 

increase, stakeholder trust also tends to improve. 

The relationship is statistically significant at the 

1% level, supporting the assumption that CSR 

reporting plays an important role in influencing 

trust. 

Regression Analysis 

Model 

Summary 
R R² 

Adjusted 

R² 

Model 1 0.68 0.46 0.45 

ANOVA F Value Significance 

Model 1 98.25 0.000 

Coefficients Beta t-value Sig. 

CSR 

Reporting 
0.68 9.91 0.000 
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Interpretation: 

The regression results reveal that CSR reporting 

has a significant impact on stakeholder trust. The 

R² value of 0.46 indicates that approximately 

46% of the variation in stakeholder trust is 

explained by CSR reporting. The F-value (98.25) 

is statistically significant, confirming that the 

model is a good fit. 

The beta coefficient (0.68) further shows a strong 

positive influence of CSR reporting on 

stakeholder trust. Since the significance value is 

less than 0.01, the result is highly significant. This 

confirms that improved CSR disclosure leads to 

higher levels of stakeholder confidence. 

Hypothesis Testing 

Hypothesis Statement Result 

H1 

CSR reporting 

positively impacts 

stakeholder trust 

Accepted 

H2 

Transparency 

influences 

stakeholder 

perception 

Accepted 

H3 

Quality of CSR 

disclosure affects 

stakeholder 

confidence 

Accepted 

H4 

Consistency in CSR 

reporting affects 

trust 

Accepted 

H5 

Differences exist 

among companies 

in CSR reporting 

impact 

Accepted 

Interpretation: 

All the hypotheses are accepted based on the 

statistical analysis. The findings clearly indicate 

that CSR reporting, particularly in terms of 

transparency, quality, and consistency, 

significantly contributes to building stakeholder 

trust. 

 
Findings  

❖ The analysis of data collected from 120 

respondents provides important insights 

into the relationship between CSR 

reporting and stakeholder trust. 

❖ The reliability test using Cronbach’s 

Alpha confirmed that the scales used in 

the study are consistent and reliable, with 

values exceeding the acceptable limit. 

This indicates that the data is suitable for 

further statistical analysis. 

❖ The descriptive statistics reveal that 

respondents generally have a positive 

perception of CSR reporting practices, 

with a high mean score. Similarly, 

stakeholder trust levels are also found to 

be relatively high, suggesting that 

stakeholders tend to trust companies that 

engage in CSR activities. 

❖ The correlation analysis shows a strong 

positive relationship between CSR 

reporting and stakeholder trust. This 

indicates that improvements in CSR 

disclosure practices are associated with 

increased levels of stakeholder 

confidence. 

❖ Further, regression analysis confirms that 

CSR reporting has a significant impact 

on stakeholder trust. The results indicate 

that a substantial portion of the variation 
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in stakeholder trust can be explained by 

CSR reporting practices. The statistical 

significance of the model supports the 

validity of this relationship. 

❖ The hypothesis testing results reveal that 

all proposed hypotheses are accepted. 

Specifically, transparency, quality, and 

consistency in CSR reporting are found 

to significantly influence stakeholder 

perceptions and trust. 

❖ Overall, the findings clearly indicate that 

CSR reporting plays a crucial role in 

building stakeholder trust among listed 

companies. 

Discussion  

The findings of the present study provide strong 

evidence that Corporate Social Responsibility 

(CSR) reporting plays a significant role in 

shaping stakeholder trust. The results of 

correlation and regression analysis reveal a 

positive and statistically significant relationship 

between CSR reporting and stakeholder 

confidence. This indicates that stakeholders tend 

to develop greater trust in companies that 

maintain transparent and consistent CSR 

disclosures. 

These findings are consistent with earlier studies 

that highlight CSR as a critical driver of corporate 

reputation and stakeholder relationships. Prior 

research has established that organizations 

engaging in meaningful CSR activities and 

reporting them effectively are more likely to be 

perceived as responsible and trustworthy. The 

current study reinforces this perspective by 

demonstrating that not only CSR performance but 

also the quality of its communication 

significantly influences stakeholder perceptions. 

The positive relationship identified in this study 

aligns with research suggesting that CSR 

disclosures reduce information asymmetry 

between companies and stakeholders. When 

firms openly share information about their social 

and environmental initiatives, stakeholders feel 

more informed and confident about the 

organization’s intentions. This enhanced 

transparency fosters trust and strengthens long-

term relationships. 

At the same time, the findings highlight the 

importance of credibility and consistency in CSR 

reporting. Stakeholders are more likely to trust 

companies that provide clear, detailed, and 

regular disclosures rather than vague or irregular 

information. This supports earlier research that 

warns against superficial CSR reporting practices 

that may lead to skepticism. 

The regression results further emphasize that 

CSR reporting is a strong predictor of stakeholder 

trust, indicating that it should be viewed as a 

strategic tool rather than merely a compliance 

requirement. The acceptance of all hypotheses 

also confirms that multiple dimensions of CSR 

reporting such as transparency, quality, and 

consistency collectively contribute to building 

stakeholder confidence. 

However, it is important to note that CSR 

reporting alone may not fully determine 

stakeholder trust. Other factors, including 

corporate governance, ethical practices, and past 

performance, may also influence stakeholder 

perceptions. This suggests the need for future 

research to explore additional variables. 

Overall, the study contributes to the existing body 

of knowledge by providing empirical evidence 

that effective CSR reporting enhances 

stakeholder trust, particularly in the context of 

listed companies. 

Conclusion 

The present study set out to examine the 

relationship between Corporate Social 

Responsibility (CSR) reporting and stakeholder 

trust among listed companies. The findings 

clearly demonstrate that CSR reporting is not 

merely a formal disclosure requirement but a 

significant factor influencing stakeholder 

perceptions and confidence. The empirical results 

confirm that transparency, quality, and 

consistency in CSR reporting play a crucial role 

in strengthening stakeholder trust. 
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The study reveals that stakeholders are more 

likely to trust organizations that provide clear, 

detailed, and reliable information about their 

social and environmental initiatives. CSR 

reporting, when carried out effectively, reduces 

information asymmetry and enhances the 

credibility of corporate actions. In this sense, it 

serves as a bridge between organizations and their 

stakeholders, fostering long-term relationships 

based on trust and accountability. 

Furthermore, the results highlight that CSR 

reporting should be viewed as a strategic 

communication tool rather than a compliance-

driven activity. Companies that integrate CSR 

reporting into their core business strategy are 

better positioned to build a positive reputation 

and sustain stakeholder confidence. The 

acceptance of all hypotheses in the study 

reinforces the idea that multiple dimensions of 

CSR reporting collectively contribute to trust-

building. 

At the same time, the study acknowledges that 

stakeholder trust is influenced by a combination 

of factors, and CSR reporting is one among 

several important determinants. This suggests 

that organizations must complement transparent 

reporting with genuine ethical practices and 

strong governance mechanisms to achieve 

meaningful outcomes. 

Overall, the study contributes to the growing 

body of knowledge by providing empirical 

evidence that effective CSR reporting enhances 

stakeholder trust, particularly in the context of 

listed companies. It emphasizes the need for 

organizations to adopt standardized, transparent, 

and credible reporting practices to ensure 

sustainable growth and long-term stakeholder 

engagement. 

Managerial and Policy Implications 

Managerial Implications 

The findings of this study offer important insights 

for corporate managers, particularly in 

understanding the strategic value of CSR 

reporting. First, organizations should recognize 

that CSR reporting is not merely a compliance 

requirement but a powerful tool for building 

stakeholder trust. Managers need to ensure that 

CSR disclosures are transparent, consistent, and 

meaningful, rather than symbolic or superficial. 

Second, companies should focus on improving 

the quality of CSR communication by providing 

clear, detailed, and verifiable information about 

their social and environmental initiatives. This 

includes setting measurable targets, reporting 

outcomes, and maintaining consistency across 

reporting periods. Such practices can 

significantly enhance credibility and reduce 

skepticism among stakeholders. 

Third, integrating CSR reporting into the overall 

corporate strategy is essential. When CSR is 

aligned with business objectives and 

organizational values, it becomes more authentic 

and impactful. Managers should also invest in 

stakeholder engagement mechanisms, such as 

feedback systems and communication platforms, 

to better understand stakeholder expectations and 

improve reporting practices accordingly. 

Additionally, training and awareness programs 

for employees and management can help in 

strengthening the internal commitment towards 

CSR activities and reporting standards. The use 

of digital platforms and sustainability reporting 

frameworks can further improve the accessibility 

and effectiveness of disclosures. 

Policy Implications 

From a policy perspective, the study highlights 

the need for stronger regulatory frameworks to 

enhance the effectiveness of CSR reporting. 

Regulatory bodies should focus on developing 

standardized reporting guidelines to ensure 

consistency and comparability across companies. 

This will help stakeholders make informed 

decisions based on reliable and uniform 

information. 

Further, policymakers should encourage 

mandatory disclosure requirements with clearly 

defined formats and performance indicators. The 

introduction of third-party verification or 
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auditing of CSR reports can significantly improve 

their credibility and reduce the risk of misleading 

information. 

There is also a need to promote awareness and 

capacity-building initiatives, especially in 

emerging economies, to ensure that organizations 

understand the importance of transparent CSR 

reporting. Government agencies and professional 

bodies can play a key role in providing training, 

guidelines, and support systems for effective 

implementation. 

Moreover, policymakers should incentivize 

companies that demonstrate high standards of 

CSR reporting through recognition programs, tax 

benefits, or rankings. Such initiatives can 

motivate organizations to adopt best practices and 

foster a culture of accountability and 

transparency. 

Limitations of the Study 

While the present study provides meaningful 

insights into the relationship between CSR 

reporting and stakeholder trust, certain 

limitations need to be acknowledged. 

First, the study is based on a relatively small 

sample size of 120 respondents, which may limit 

the generalizability of the findings. A larger 

sample could provide more robust and widely 

applicable results. 

Second, the study adopts a convenience sampling 

method, which may introduce sampling bias. 

Since respondents were selected based on 

accessibility, the sample may not fully represent 

the entire population of stakeholders. 

Third, the research relies on primary data based 

on respondents’ perceptions, which are inherently 

subjective. Individual opinions may vary due to 

personal experiences, awareness levels, or biases, 

which could influence the results. 

Fourth, the study focuses only on selected listed 

companies and does not consider sector-wise 

differences. CSR reporting practices may vary 

significantly across industries, which is not 

captured in the current analysis. 

Finally, the study primarily examines CSR 

reporting as a single influencing factor, without 

incorporating other variables such as corporate 

governance, financial performance, or ethical 

leadership, which may also impact stakeholder 

trust. 

Future Scope of the Study 

The limitations of the present study open several 

avenues for future research. 

Future studies can consider larger and more 

diverse samples across different regions and 

stakeholder groups to enhance the 

generalizability of the findings. Including 

stakeholders such as employees, suppliers, and 

regulators may provide a more comprehensive 

understanding of trust dynamics. 

Researchers can also adopt probability sampling 

techniques to improve the representativeness and 

reliability of the results. In addition, longitudinal 

studies may be conducted to examine how CSR 

reporting and stakeholder trust evolve over time. 

Further research can explore sector-specific 

analysis, comparing CSR reporting practices and 

their impact across industries such as banking, 

manufacturing, and IT. This would help in 

identifying industry-specific trends and best 

practices. 

Another important direction is to incorporate 

additional variables, such as corporate 

governance, brand reputation, and ethical 

leadership, to develop a more comprehensive 

model of stakeholder trust. 

Moreover, future studies can focus on the role of 

digital and integrated reporting frameworks, 

including sustainability reporting standards, to 

understand how technological advancements 

influence CSR communication and stakeholder 

engagement. 
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