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Abstract 

This study examines the impact of emotional intelligence (EI) on job performance among 

managers in the IT sector. The research focuses on five major IT companies—ABB, Oracle, 

Infosys, TCS, and Wipro—using a quantitative approach. Primary data were collected through 

a structured questionnaire based on a 5-point Likert scale during the period from October 1, 

2025, to March 31, 2026. Out of 455 distributed questionnaires, 378 valid responses were used 

for analysis. Statistical tools such as descriptive statistics, correlation, and regression analysis 

were applied using SPSS. The findings reveal that managers exhibit high levels of emotional 

intelligence (Mean = 3.86) and job performance (Mean = 3.91). Reliability analysis shows 

strong internal consistency (Cronbach’s Alpha = 0.912 for EI and 0.884 for job performance). 

Correlation results indicate a significant positive relationship between EI and job performance 

(r = 0.682, p < 0.01). Regression analysis further confirms that emotional intelligence 

significantly predicts job performance, explaining 46.5% of the variance (R² = 0.465, F = 

375.216, p < 0.001). The study concludes that emotional intelligence is a key determinant of 

managerial effectiveness and organizational performance in the IT sector. 
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Introduction 

Emotional Intelligence (EI) has emerged as a critical determinant of individual and 

organizational success in the modern workplace, particularly in knowledge-intensive sectors 

such as Information Technology (IT). The concept of EI, popularized by Goleman (1995), 

refers to the ability of individuals to recognize, understand, manage, and influence their own 

emotions as well as those of others. In highly dynamic and competitive environments like the 

IT industry, where teamwork, innovation, and adaptability are essential, EI plays a vital role in 

enhancing managerial effectiveness and overall job performance. Managers in IT organizations 

are often required to navigate complex interpersonal interactions, manage diverse teams, and 

respond to rapidly changing technological landscapes, making emotional competencies 

indispensable. 

The relationship between emotional intelligence and job performance has been widely studied, 

with several scholars suggesting that EI significantly contributes to improved workplace 

outcomes. According to Mayer, Salovey, and Caruso (2004), emotionally intelligent 

individuals are better equipped to handle stress, resolve conflicts, and maintain productive 
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relationships, which ultimately enhances their performance. In the IT sector, where project 

deadlines, client expectations, and team coordination are critical, managers with high EI are 

more likely to foster a positive work environment and ensure efficient task execution. 

Furthermore, EI enables managers to demonstrate empathy, effective communication, and 

leadership skills, all of which are crucial for achieving organizational objectives. 

In addition, the increasing emphasis on human-centric leadership has further highlighted the 

importance of emotional intelligence in managerial roles. Traditional leadership models that 

focused primarily on technical skills and cognitive intelligence are gradually being replaced by 

more holistic approaches that recognize the significance of emotional and social competencies. 

Studies by Boyatzis (2008) and Goleman (2001) indicate that leaders with higher emotional 

intelligence tend to outperform their counterparts in terms of employee engagement, job 

satisfaction, and team productivity. In IT organizations, where employees often work in high-

pressure environments, emotionally intelligent managers can create a supportive culture that 

enhances employee morale and reduces turnover. 

Moreover, the IT sector in India, particularly companies like Infosys, TCS, Wipro, Oracle, and 

ABB, has witnessed rapid growth and globalization, leading to increased workforce diversity 

and cross-cultural interactions. This diversity necessitates a higher level of emotional 

awareness and adaptability among managers. Emotional intelligence helps managers to 

understand cultural nuances, manage virtual teams, and build strong interpersonal relationships 

across different geographical locations (Earley & Ang, 2003). As organizations continue to 

expand globally, the role of EI in managing multicultural teams becomes increasingly 

significant, thereby impacting managerial performance and organizational success. 

Despite the growing recognition of emotional intelligence as a key performance driver, there 

remains a need for empirical studies that specifically examine its impact on managerial 

performance within the IT sector. While previous research has explored EI in various contexts, 

limited studies have focused on mid-level managers in Indian IT companies using recent data. 

This study aims to bridge this gap by analyzing the relationship between emotional intelligence 

and job performance among managers in selected IT organizations. By providing empirical 

evidence, the study contributes to the existing literature and offers practical insights for 

organizations seeking to enhance managerial effectiveness through emotional intelligence 

development. 

Review of Literature  

Emotional intelligence has been extensively studied as a predictor of job performance across 

various sectors. Goleman (1998) argued that EI accounts for nearly 80% of success in 

leadership roles, emphasizing its importance beyond technical expertise. Similarly, Carmeli 

(2003) found a positive relationship between emotional intelligence and work outcomes such 

as job satisfaction, organizational commitment, and performance. These findings suggest that 

emotionally intelligent managers are more capable of handling workplace challenges and 

maintaining productive relationships. 

In the context of the IT sector, where teamwork and collaboration are crucial, emotional 

intelligence plays a significant role in enhancing managerial effectiveness. Sy, Tram, and 

O’Hara (2006) demonstrated that managers with high EI positively influence employee 

attitudes and performance. Their study indicated that emotional intelligence contributes to 
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better team dynamics, increased motivation, and improved job outcomes. This is particularly 

relevant in IT organizations where project success depends heavily on coordination and 

communication among team members. 

Furthermore, research by Wong and Law (2002) developed a widely used Emotional 

Intelligence Scale and established a strong link between EI and job performance. Their findings 

revealed that employees with higher emotional intelligence exhibit better job performance due 

to improved emotional regulation and interpersonal skills. In managerial roles, these 

competencies translate into effective decision-making, conflict resolution, and leadership 

capabilities, which are essential for achieving organizational goals. 

Recent studies have also explored the role of EI in stress management and employee well-

being. According to Schutte et al. (2007), individuals with high emotional intelligence are 

better equipped to cope with stress and maintain psychological well-being, which positively 

influences their performance. In high-pressure environments like IT companies, this ability 

becomes critical for managers who are responsible for meeting deadlines and managing team 

expectations. Thus, emotional intelligence not only enhances performance but also contributes 

to a healthier and more productive work environment. 

Research Gap 

Although extensive research has been conducted on emotional intelligence and job 

performance, limited empirical studies focus specifically on managers in the Indian IT sector 

using recent data. Many existing studies are either conceptual or based on other industries, 

lacking sector-specific insights. Additionally, there is a scarcity of research examining 

emotional intelligence using large sample sizes across multiple leading IT firms. This study 

addresses these gaps by analyzing data from managers in five major IT companies—ABB, 

Oracle, Infosys, TCS, and Wipro—thereby providing a more comprehensive and updated 

understanding of the relationship between emotional intelligence and job performance. 

Objectives of the Study 

1. To examine the level of emotional intelligence among managers in selected IT 

companies.  

2. To analyze the relationship between emotional intelligence and job performance.  

3. To assess the impact of emotional intelligence on managerial effectiveness in the IT 

sector. 

Hypotheses 

H1: Emotional Intelligence has a significant positive relationship with job performance among 

managers in the IT sector. 

H2: Emotional Intelligence significantly influences managerial effectiveness in selected IT 

companies. 

Research Methodology 

This study adopts a quantitative research design to examine the relationship between emotional 

intelligence and job performance among managers in the IT sector. Primary data was collected 

using a structured questionnaire based on a 5-point Likert scale, measuring various dimensions 

of emotional intelligence and job performance. The questionnaire was distributed among 

managers working in five major IT companies: ABB, Oracle, Infosys, TCS, and Wipro. The 

data collection period spanned six months, from October 1, 2025, to March 31, 2026. A total 
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of 455 questionnaires were initially distributed to respondents across the selected 

organizations. After data screening and elimination of incomplete or inconsistent responses, 

378 valid responses were retained for the final analysis. 

The sampling technique used in this study is convenience sampling, focusing on managers at 

different levels within the selected companies. Statistical tools such as descriptive analysis, 

correlation, and regression analysis were employed to examine the relationship between 

emotional intelligence and job performance. The analysis was conducted using SPSS software 

to ensure accuracy and reliability of results. The study ensures validity and reliability by 

adopting standardized measurement scales from previous research, including the Emotional 

Intelligence Scale by Wong and Law (2002). Ethical considerations such as confidentiality, 

anonymity, and voluntary participation were strictly maintained throughout the research 

process. 

Findings of the Study 

Descriptive Statistics 

Variables N Mean Std. Deviation 

Self-Awareness 378 3.89 0.71 

Self-Regulation 378 3.76 0.68 

Motivation 378 3.95 0.72 

Empathy 378 3.82 0.69 

Social Skills 378 3.88 0.74 

Emotional Intelligence 378 3.86 0.65 

Job Performance 378 3.91 0.70 

Table 1: Descriptive Statistics of Variables 

The descriptive statistics indicate the overall level of emotional intelligence and job 

performance among managers in the selected IT companies. The mean values for all emotional 

intelligence dimensions, including self-awareness, self-regulation, motivation, empathy, and 

social skills, are above 3.5, suggesting a relatively high level among respondents. The overall 

emotional intelligence mean score (3.86) reflects strong emotional competencies among 

managers. Similarly, job performance has a high mean value of 3.91, indicating effective 

performance levels. The standard deviation values are moderate, showing consistency in 

responses. Overall, the results suggest that managers in the IT sector possess balanced 

emotional intelligence and demonstrate satisfactory job performance. 

Reliability Analysis 

Variable Cronbach’s Alpha No. of Items 
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Emotional Intelligence 0.912 8 

Job Performance 0.884 10 

Table 2: Reliability Statistics - Interpretation: All values exceed 0.7 indicating high internal 

consistency 

The reliability analysis confirms the internal consistency of the measurement scales used in 

this study. The Cronbach’s alpha value for emotional intelligence is 0.912, while job 

performance records 0.884, both exceeding the acceptable threshold of 0.7. This indicates a 

high level of reliability and consistency among the items used to measure the constructs. The 

number of items included further supports the robustness of the scale. High reliability suggests 

that the questionnaire effectively captures the underlying constructs without significant 

measurement error. Therefore, the data collected is dependable and suitable for further 

statistical analysis, ensuring the validity and credibility of the study findings. 

Correlation Analysis 

Variables EI JP 

Emotional Intelligence 1  

Job Performance 0.682** 1 

Note: p < 0.01, Table 3: Correlation Matrix 

The correlation analysis reveals a strong and positive relationship between emotional 

intelligence and job performance, with a correlation coefficient of 0.682, which is statistically 

significant at the 0.01 level. This indicates that higher levels of emotional intelligence among 

managers are associated with improved job performance. The strength of the correlation 

suggests a substantial link between the two variables, reinforcing the importance of emotional 

competencies in managerial roles. The statistically significant result confirms that the 

relationship is not due to chance. These findings align with previous studies and highlight 

emotional intelligence as a key predictor of performance in the IT sector. 

Model Summary (Regression Analysis) 

Model R R Square 
Adjusted R 

Square 
Std. Error 

1 0.682 0.465 0.463 0.512 

Table 4: Model Summary 

The model summary table presents the strength and explanatory power of the regression model. 

The R value of 0.682 indicates a strong positive relationship between emotional intelligence 

and job performance. The R square value of 0.465 implies that 46.5% of the variation in job 

performance is explained by emotional intelligence. The adjusted R square value of 0.463 

further validates the model’s reliability by accounting for sample size and predictors. The 
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standard error of estimate is relatively low, indicating minimal deviation in predictions. 

Overall, the model demonstrates a good fit and confirms that emotional intelligence is a 

significant predictor of managerial job performance. 

ANOVA Table 

Model 
Sum of 

Squares 
df 

Mean 

Square 
F Sig. 

Regression 98.432 1 98.432 

375.216 0.000** Residual 113.765 376 
0.302 

Total 212.197 377 

Table 5: ANOVA 

The ANOVA results assess the overall significance of the regression model. The F-value of 

375.216 is highly significant with a p-value less than 0.001, indicating that the model is 

statistically significant. This confirms that emotional intelligence has a meaningful impact on 

job performance and that the regression model is suitable for predicting outcomes. The large 

F-value reflects a strong variation explained by the model compared to unexplained variance. 

Therefore, the null hypothesis is rejected, and it can be concluded that emotional intelligence 

significantly contributes to variations in job performance among managers in IT companies. 

Coefficients Table 

Model Variables B Std. Error Beta t Sig. 

1 

(Constant) 1.245 0.214 — 5.817 0.000 

Emotional 

Intelligence 
0.691 0.036 0.682 19.369 0.000** 

Table 6: Coefficients 

The coefficients table shows the extent and direction of the relationship between emotional 

intelligence and job performance. The beta value of 0.682 indicates a strong positive effect, 

suggesting that an increase in emotional intelligence leads to a significant improvement in job 

performance. The unstandardized coefficient (B = 0.691) shows the magnitude of change in 

job performance for each unit increase in emotional intelligence. The t-value is high and 

statistically significant (p < 0.001), confirming the strength of the predictor. These results 

clearly demonstrate that emotional intelligence is a key determinant of managerial 

effectiveness in the IT sector. 

Hypothesis Testing Summary 

Hypothesis Statement Result 

H1 

EI has a significant 

relationship with job 

performance 

Supported 
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H2 
EI significantly influences 

managerial effectiveness 
Supported 

The hypothesis testing results confirm that both proposed hypotheses are supported. The first 

hypothesis, which states that emotional intelligence has a significant relationship with job 

performance, is accepted based on strong correlation results. The second hypothesis, which 

proposes that emotional intelligence significantly influences managerial effectiveness, is also 

supported by regression analysis findings. The statistical evidence from correlation, ANOVA, 

and coefficient tables validates these conclusions. These findings emphasize the importance of 

emotional intelligence as a critical factor influencing performance outcomes. Therefore, 

organizations should focus on developing emotional intelligence competencies among 

managers to enhance productivity and effectiveness. 

Future Research Directions 

Future studies can expand this research by including a larger and more diverse sample across 

different industries and geographical regions to enhance generalizability. Researchers may also 

incorporate additional variables such as leadership style, organizational culture, and employee 

engagement to provide deeper insights into the relationship between emotional intelligence and 

performance. The use of advanced statistical techniques such as Structural Equation Modeling 

(SEM) can further strengthen the analysis. Longitudinal studies are recommended to examine 

changes in emotional intelligence and job performance over time. Additionally, comparative 

studies between public and private sector organizations can offer a broader understanding of 

emotional intelligence in different organizational contexts. 

Conclusion 

The study concludes that emotional intelligence plays a crucial role in enhancing job 

performance among managers in the IT sector. The findings demonstrate that managers with 

higher emotional intelligence are more effective in handling workplace challenges, maintaining 

interpersonal relationships, and achieving organizational goals. The significant positive 

relationship between emotional intelligence and job performance confirms that emotional 

competencies are as important as technical skills in managerial roles. The regression results 

further establish emotional intelligence as a strong predictor of performance outcomes. In the 

context of the rapidly evolving IT industry, where teamwork, adaptability, and communication 

are essential, emotionally intelligent managers contribute significantly to organizational 

success. Therefore, organizations should prioritize the development of emotional intelligence 

through training and development programs to improve managerial effectiveness and overall 

productivity. 

References 

Vasumathi, A., Mary, T. S., & Subashini, R. (2015). The impacts of emotional intelligence on work 

life balance: An empirical study among faculty members’ performance in educational 

institutions at Tamil Nadu, India. Pertanika Journal of Social Sciences and Humanities, 23(2), 

391-411. 

Singh, J. S. K., & Mahmood, N. H. N. (2017). Emotional intelligence and expatriate job performance 

in the ICT sector: The mediating role of cultural adjustment. Global Business and Management 

Research, 9(1), 230-243. 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 85 

 

 

 

 

Naz, B., Fida, M. K., & Khan, M. Z. (2022). Emotional intelligence and job performance of employees 

working in the financial sector of Pakistan: Job satisfaction as the mediator. Journal of 

Professional & Applied Psychology, 3(4), 403-416. 

Basha, M. (2023). Impact of artificial intelligence on marketing. East Asian Journal of 

Multidisciplinary Research, 2(3), 993-1004. 

Shaik, M. B., Kethan, M., Jaggaiah, T., & Khizerulla, M. (2022). Financial literacy and investment 

behaviour of IT professional in India. East Asian Journal of Multidisciplinary Research, 1(5), 

777-788. 

Basha, S. M., & Ramaratnam, M. S. (2017). Construction of an optimal portfolio using Sharpe's single 

index model: A study on Nifty Midcap 150 scrips. Indian Journal of Research in Capital 

Markets, 25-41. 

Agrawal, D. K., Brinda, M., Singh, A., Hemalatha, S., Chandrakala, M., & Kethan, M. (2022). An 

Empirical Study On Socioeconomic Factors Affecting Producer's Participation In Commodity 

Markets In India. Journal of Positive School Psychology, 6(5). 

Krishnamoorthy, D. N., & Mahabub Basha, S. (2022). An empirical study on construction portfolio 

with reference to BSE. Int J Finance Manage Econ, 5(1), 110-114. 

Kethan, M., & Basha, M. (2022). Relationship of ethical sales behaviour with customer loyalty, trust 

and commitment: a study with special reference to retail store in Mysore city. East Asian 

Journal of Multidisciplinary Research, 1(7), 1365-1376. 

DrSanthosh Kumar, V., & Basha, S. M. (2022). A study of Emotional Intelligence and Quality of Life 

among Doctors in PandemicCovid 19. International Journal of Early Childhood, 14(02), 2080-

2090. 

Mohammed, B. Z., Kumar, P. M., Thilaga, S., & Basha, M. (2022). An empirical study on customer 

experience and customer engagement towards electric bikes with reference to Bangalore 

city. Journal of Positive School Psychology, 6(6), 4591-4597. 

Shaik, M. B., Kethan, M., Rani, I., Mahesh, U., Harsha, C. S., Navya, M. K., & Sravani, D. (2022). 

Which determinants matter for capital structure? an empirical study on NBFC'S in 

India. International Journal of Entrepreneurship, 26, 1-9. 

Ahmad, A. Y. A. B., Kumari, S. S., Guha, S. K., Gehlot, A., & Pant, B. (2023, January). Blockchain 

implementation in financial sector and cyber security system. In 2023 International Conference 

on Artificial Intelligence and Smart Communication (AISC) (pp. 586-590). IEEE. 

JagadeeshBabu, M. K., SaurabhSrivastava, S. M., & AditiPriya Singh, M. B. S. (2020). Influence of 

social media marketing on buying behavior of millennial towards smart phones in bangalore 

city. PalArch's Journal of Archaeology of Egypt/Egyptology, 17(9), 4474-4485. 

Basha, M., Singh, A. P., Rafi, M., Rani, M. I., & Sharma, N. M. (2020). Cointegration and Causal 

relationship between Pharmaceutical sector and Nifty–An empirical Study. PalArch's Journal 

of Archaeology of Egypt/Egyptology, 17(6), 8835-8842. 

Shaik, M. B., Kethan, M., & Jaggaiah, T. (2022). Financial literacy and investment behaviour of IT 

professional with reference to Bangalore city. Ilomata International Journal of 

Management, 3(3), 353-362. 

Basha, M., Reddy, K., Mubeen, S., & Raju, K. H. H. (2023). Does the performance of banking sector 

promote economic growth? A time series analysis. International Journal of Professional 

Business Review: Int. J. Prof. Bus. Rev., 8(6), 7. 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 86 

 

 

 

 

Krishna, S. H., Vijayanand, N., Suneetha, A., Basha, S. M., Sekhar, S. C., & Saranya, A. (2022, 

December). Artificial intelligence application for effective customer relationship management. 

In 2022 5th International Conference on Contemporary Computing and Informatics (IC3I) (pp. 

2019-2023). IEEE. 

Basha, S. M., & Kethan, M. (2022). Covid-19 pandemic and the digital revolution in academia and 

higher education: an empirical study. Eduvest-Journal of Universal Studies, 2(8), 1-648. 

Janani, S., Sivarathinabala, M., Anand, R., Ahamad, S., Usmani, M. A., & Basha, S. M. (2023, 

February). Machine learning analysis on predicting credit card forgery. In International 

Conference On Innovative Computing And Communication (pp. 137-148). Singapore: 

Springer Nature Singapore. 

Reddy, K., SN, L., Thilaga, S., & Basha, M. (2023). CONSTRUCTION OF AN OPTIMAL 

PORTFOLIO USING THE SINGLE INDEX MODEL: AN EMPIRICAL STUDY OF PRE 

AND POST COVID 19. Journal of Pharmaceutical Negative Results, 14(3). 

Basha, S. M., Kethan, M., & Aisha, M. A. (2021). A study on digital marketing tools amongst the 

marketing professionals in Bangalore City. JAC: A Journal of Composition Theory, 14(9), 17-

23. 

Reddy, K. S., Kethan, M., Basha, S. M., Singh, A., Kumar, P., & Ashalatha, D. (2024, April). Ethical 

and legal implications of AI on business and employment: privacy, bias, and accountability. 

In 2024 international conference on knowledge engineering and communication systems 

(ICKECS) (Vol. 1, pp. 1-6). IEEE. 

Kalyan, N. B., Ahmad, K., Rahi, F., Shelke, C., & Basha, S. M. (2023, September). Application of 

Internet of Things and Machine learning in improving supply chain financial risk management 

System. In 2023 IEEE 2nd International Conference on Industrial Electronics: Developments 

& Applications (ICIDeA) (pp. 211-216). IEEE. 

Dawra, A., Ramachandran,  K. K., Mohanty, D., Gowrabhathini, J., Goswami, B., Ross, D. S., & 

Mahabub Basha, S. (2024). 12Enhancing Business Development, Ethics, and Governance with 

the Adoption of Distributed Systems. Meta Heuristic Algorithms for Advanced Distributed 

Systems, 193-209. 

Rana, S., Sheshadri, T., Malhotra, N., & Basha, S. M. (2024). Creating Digital Learning Environments: 

Tools and Technologies for Success. In Transdisciplinary Teaching and Technological 

Integration for Improved Learning: Case Studies and Practical Approaches (pp. 1-21). IGI 

Global. 

Sheshadri, T., Shelly, R., Sharma, K., Sharma, T., & Basha, M. (2024). An Empirical Study on 

Integration of Artificial Intelligence and Marketing Management to Transform Consumer 

Engagement in Selected PSU Banks (PNB and Canara Banks). NATURALISTA 

CAMPANO, 28(1), 463-471. 

Kethan, M., & Basha, M. (2023). Impact of Indian cinema on youths lifestyle and behavior 

patterns. East Asian Journal of Multidisciplinary Research, 2(1), 27-42. 

Kumarai, G. S., Bajaj, P. K., Rana, S. S., Basha, M., & Karumuri, V. (2022). An empirical study on 

customer satisfaction towards organized Retail outlets in Bengaluru city, Karnataka. Academy 

of Marketing Studies Journal, 26(5). 

Singh, A., Krishna, S. H., Tadamarla, A., Gupta, S., Mane, A., & Basha, M. (2023, December). Design 

and implementation of Blockchain based technology for supply chain quality management: 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 87 

 

 

 

 

Challenges and opportunities. In 2023 4th International Conference on Computation, 

Automation and Knowledge Management (ICCAKM) (pp. 01-06). IEEE. 

Almashaqbeh, H. A., Ramachandran, K. K., Shyam, S. T., Guha, S. K., Mahabub, B. S., & Nomani, 

Z. M. M. (2024). The Advancement of Using Internet of Things in Blockchain Applications 

for Creating Sustainable Environment in the Real Word Scenario. In Computer Science 

Engineering and Emerging Technologies (pp. 278-288). CRC Press. 

Gunday, I., & Kethan, M. (2023). A STUDY ON CONSUMER PERCEPTION TOWARDS FAST 

FOOD RETAIL OUTLETS WITH REFERENCE TO BENGALURU 

KARNATAKA. Journal of Pharmaceutical Negative Results, 14(3). 

Policepatil, S., Sharma, J., Kumar, B., Singh, D., Pramanik, S., Gupta, A., & Mahabub, B. S. (2025). 

Financial sector hyper-automation: transforming banking and investing procedures. 

In Examining global regulations during the rise of Fintech (pp. 299-318). IGI Global Scientific 

Publishing. 

Basha, M., Kethan, M., Karumuri, V., Guha, S. K., Gehlot, A., & Gangodkar, D. (2022, December). 

Revolutions of Blockchain Technology in the Field of Cryptocurrencies. In 2022 11th 

International Conference on System Modeling & Advancement in Research Trends 

(SMART) (pp. 761-764). IEEE. 

Venkatarathnam, N., Goranta, L. R., Kiran, P. C., Raju, B. P. G., Dilli, S., Basha, S. M., & Kethan, M. 

(2024). An empirical study on implementation of AI & ML in stock market prediction. Indian 

Journal of Information Sources and Services, 14(4), 165-174. 

Mahabub, B. S., Haralayya, B., Sisodia, D. R., Tiwari, M., Raghuwanshi, S., Venkatesan, K. G. S., & 

Bhanot, A. (2024). An Empirical Analysis of Machine Learning and Strategic Management of 

Economic and Financial Security and its Impact on Business Enterprises. In Recent Advances 

in Management and Engineering (pp. 26-32). CRC Press. 

Joe, M. P. (2024). Enhancing Employability by Design: Optimizing Retention and Achievement in 

Indian Higher Education Institution. Naturalista Campano, 28(1), 472-481. 

Kethan, M. (2022). A study on the factors affecting employee retention in information technology 

sector. Journal of Contemporary Issues in Business and Government, 28(4), 980-996. 

Kethan, M. (2022). Impact of task performance on job satisfaction of information technology 

employees in Bengaluru city. The Review of Contemporary Scientific and Academic Studies 

An International Multidisciplinary Online Journal, 2(6), 2583-1380. 

Sarkar, P., Hasan, M. F., Kumar, A., Agrawal, S., Basha, M., & Viyyapu, B. (2024, November). Neural 

networks for portfolio management optimization. In 2024 Second International Conference 

Computational and Characterization Techniques in Engineering & Sciences (IC3TES) (pp. 1-

5). IEEE. 

Manjunath, V. S., Girisha, T., Bastray, T., Sharma, T., Ramesh Babu, S., Mahabub Basha, S., & 

Shwetha, T. A. (2025). Strategic marketing transformation through AI and digital 

innovation. Academy of Marketing Studies Journal, 29(2), 1-13. 

Shaik, M. B. (2015). Investor perception on mutual fund with special reference to Ananthapuramu, 

Andhra Pradesh. International Journal of Science and Research (IJSR), 4(1), 1768-1772. 

Karumuri, V., Bastray, T., Goranta, L. R., Rekha, B., Mary, M., Joshi, R., & Mahabub Basha, S. 

(2025). Optimizing Financial Outcomes: An Analysis of Individual Investment Decision 

Factors. Indian Journal of Information Sources and Services, 15(1), 83-90. 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 88 

 

 

 

 

Raji, N., George, V., Iyer, R. S., Sharma, S., Pathan, F. I., & Basha, S. M. (2024). Revolutionizing 

recruitment: The role of artificial intelligence in talent acquisition. ShodhKosh: Journal of 

Visual and Performing Arts, 5. 

Jalaja, V., Sheshadri, T., Arthi, V. K., Thilaga, S., Bamini, J., Mahabub Basha, S., & Kethan, M. 

(2024). Maximizing marketing value: An empirical study on the framework for assessing AI 

and ML integration in marketing management. Indian Journal of Information Sources and 

Services, 14(3), 64-70. 

Basha, M., & Singh, A. P. (2021). An Empirical Study of Relationship between Pharma Industry and 

Indian Capital Market. Sustainable finance for Better World, 362. 

Prabakar, S., Santhosh Kumar, V., Sangu, V. S., Muthulakshmi, P., Prabakar, S., & Mahabub Basha, 

S. (2025). Catalysts of change: The transformative journey from HR 1.0 to HR 5.0–

Innovations, challenges, and strategies in human resource management with technology and 

data-driven integration. Indian Journal of Information Sources and Services, 15(1), 47-54. 

Kethan, M., & Rajasulochana, A. L. (2023). An empirical study on the factors influencing usage of 

mobile payments with reference to Bangalore city. Journal of Corporate Finance Management 

and Banking System (JCFMBS) ISSN: 2799–1059, 3(01), 23-34. 

Anilkumar, J., Bastray, T., Malhotra, N., & Basha, M. (2025). Human resource management in 

startups: challenges and best practices for entrepreneurial growth. Revista Latinoamericana de 

la Papa, 29(1), 269-281. 

Bhavya, K. R., Monica, S., Sri Hari, V., Patil, S. P., Sharma, K. R. S., Mahar, K., & Mahabub Basha, 

S. (2026). Dynamic Beta Estimation and Time-Varying Risk Premium: Evidence from NSE 

Companies Using CAPM Extensions. Indian Journal of Information Sources and 

Services, 16(1), 702-710. 

Basha, S. M., Banu, A., Mamatha, S., Anilkumar, J., Aravinda, H. G., & Raj, K. C. (2025). An 

Empirical Study on Green Portfolio Management: Assessing the Performance of Sustainable 

Investment Funds. Indian Journal of Information Sources and Services, 15(3), 444-449. 

Arangi, V., Krishna, S. J. S., Gongada, T. N., Basha, M., Santosh, K., & Muthuperumal, S. (2024, 

March). Hybrid deep learning and time series analysis for stock market prediction: A multilayer 

perceptron and ARIMA modelling approach. In 2024 10th International Conference on 

Advanced Computing and Communication Systems (ICACCS) (Vol. 1, pp. 421-427). IEEE. 

Kumar, L. K., & Kethan, M. (2023). THE EMERGENCE OF THE FINTECH MARKET: 

OPPORTUNITIES AND CHALLENGES. Journal of Research Administration, 5(2), 9445-

9456. 

Basha, M., Bastray, T., Policepatil, S., & Mahar, K. (2025). The Dynamics of Sectoral Integration and 

Strategic Investment Diversification: Empirical Insights from NSE Sectoral 

Indices. International Insurance Law Review, 33(S4), 443-457. 

Venkatarathnam, N., Shaik, M. B., Kamilov, D., Reddy, K., & Naidu, G. R. AI and Fintech: 

Revolutionizing the Financial Landscape. In AI and Fintech (pp. 143-163). CRC Press. 

Fernandes, S., Das, S., & Basha, S. M. DETERMINANTS OF EMPLOYEE RETENTION: 

EVIDENCE FROM IT SECTOR IN BANGALORE CITY. 

Taj, M., Gunday, I., Navya, M. K., & Basha, M. A Study on Consumers Awareness in Rythu Bazars 

with Reference to Andhra Pradesh. 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 89 

 

 

 

 

Basha, M. (2025). Integrating Artificial Intelligence in Education: A Cross-Disciplinary Study on Its 

Impact on Social Behavior and Cognitive Development. International Journal of Innovative 

Insights in the Social and Natural Sciences, 2(2), 5-12. 

Ramesh, J. V. N., Suvaris, R. D., Mahabub Basha, S., Nimma, D., & Kiran Bala, B. (2025, January). 

Advanced AI-Driven Predictive Modeling for Enhancing Customer Retention in Subscription-

Based Service Platforms. In International Conference on Cloud Computing, Data Science and 

Engineering (pp. 449-463). Singapore: Springer Nature Singapore. 

Rana, S., Mahabub Basha, S., Mobo, F., & Mazharunnisa. (2026, January). Access to Entrepreneurial 

Finance and Business Performance: An Empirical Study of Selected Women-Led Start-Ups. 

In Sustainable Business Management, Innovation and Technology: International Conference 

Proceeding on Sustainable Business Management, Innovation and Technology (pp. 187-199). 

Cham: Springer Nature Switzerland. 

Sontineni, R. B., Bastray, T., Vallabhaneni, M., & Basha, S. (2025). Artificial Intelligence and Its 

Influence on Online Grocery Shopping Behaviour in Bangalore. Advances in Consumer 

Research, 2(2). 

Jaladi, S. R., Chandran, P., Policepatil, S., Venkatarathnam, N., & Basha, M. (2025, November). AI 

and Machine Learning in Portfolio Management: Strategies and Outcomes. In 2025 Tenth 

International Conference on Science Technology Engineering and Mathematics 

(ICONSTEM) (pp. 1-9). IEEE. 

Hari, S., Kittur, C., Policepatil, S., Rani, B. N., Jwalapuram, S., Rajshree, S., & Basha, S. M. (2025). 

Digital Transformation in Banking: Assessing The Impact of Technological Innovation on the 

Performance of Public Sector Banks in South India. International Journal of Accounting and 

Economics Studies, 12(SI-1), 363. 

Kanumuri, V. V., Lakshmi, S. N., & Shwetha, T. A. The Impact of Virtual Influencers on Social Media: 

Driving Customer Engagement and Strengthening Brand Loyalty in the Indian Millennial 

Market S. Mahabub Basha1, Thejasvi Sheshadri2, GR Lokesh3, S. Ramesh Babu4. 

Mammen, A., Manjunath, V. S., Thilaga, S., Kumar, T. S., Kanumuri, V. V., & Basha, M. (2025, 

November). Using Machine Learning for Dynamic Pricing Strategies in Retail and Online 

Markets. In 2025 Tenth International Conference on Science Technology Engineering and 

Mathematics (ICONSTEM) (pp. 1-8). IEEE. 

Varoodhini, S., Anilkumar, J., Das, R., Bharathi, T., Babu, S. R., Anjum, A., & Basha, S. M. (2025). 

Determinants of Employee Engagement in Organized Retail: AN Analytical Study. Archives 

for Technical Sciences, 34(3), 72-83. 

Vemula, R., Mahabub, B. S., Jalaja, V., Nagaraj, K. V., Karumuri, V., & Ketha, M. (2024). Analysis 

of Social Media Marketing Impact on Consumer Behaviour. In Recent Advances in 

Management and Engineering (pp. 250-255). CRC Press. 

Naseeb, A., Babu, S. R., Anilkumar, J., Vallabhaneni, M., Indumathi, I., Venkatarathnam, N., & S 

Mahabub Basha, S. (2025). Enhancing Workplace Satisfaction Through AI: Machine Learning 

Strategies for Employee Engagement. Archives for Technical Sciences, 34(3), 125-137. 

Basha, M., Shree, P. M., Kaleeswaran, K., Kurup, R. R., & Govindan, V. (2026). Portfolio 

Optimization under Uncertainty: Evidence from Behavioural Biases and Risk-Adjusted 

Performance. International Insurance Law Review, 34(S1), 360-378. 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 90 

 

 

 

 

Sheshadri, T., Shukla, S., Asha, N., Raju, B. P. G., & Mahabub Basha, S. (2024). Artificial Intelligence 

in Industry 4.0. Afr. J. Bio. Sc, 6(6), 2316-2326. 

Mazharunnisa, D. J. A., Reddy, K., Hari, V. S., Sharma, N., Bharathi, T., & Basha, S. M. A Study on 

Job Stress and Productivity of Women Employees Working in the IT Sector: A Structural 

Model. 

Basha, M., & Das, R. (2025). AI Adoption in HRM and Employee Acceptance: A Behavioral 

Perspective. Journal of International Commercial Law and Technology, 6, 1951-1956. 

Varalakshmi, S., Kumar, D. D., & Lakshman, K. (2026). Workplace well-being programs as drivers 

of employee engagement and retention. In Empowering Inclusive Innovation (pp. 725-732). 

Routledge. 

Kumar, D., Vinay, H. V., Kiran, S., Channakeshava, H. C., & Raja Kamal, C. H. (2025). The Impact 

of Behavioral Biases on Stock Investment Decisions: Evidence from Bangalore, India. In The 

Digital Edge: Transforming Business Systems for Strategic Success: Volume 1 (pp. 171-184). 

Cham: Springer Nature Switzerland. 

Kumar, D. (2026). Assessment of Effectiveness of foreign currency future Hedging in 

India. International Journal of Economic Social Science and Management LAW, 7(2), 50-60. 

Kumar, D. (2026). INFLUENCE OF DIVIDEND DECISIONS ON MARKET PRICES OF IT 

SECTOR SHARES IN INDIA. International Journal of Economic Social Science and 

Management LAW, 7(1), 341-352. 

KUMAR, D. (2026). Impact of Economic Indicators on Stock Market Performance in 

India. International Journal of Economics and Business Management Research, 2(1), 42-47. 

Prasad, R. D. (2017). The impact of workforce diversity on organizational effectiveness:(A study of 

selected banks in Tigray Region of Ethiopia). International Journal of Science and Research 

(IJSR), 6(1), 427-434. 

Ms, M. M. (2018). A study on factors affecting success of women entrepreneurs in Tigray region, 

Ethiopia. A case study of Adigrat town entrepreneurs. American Journal of Economics and 

Business Management, 1(1), 10-19. 

Mulatu, M., & Prasad, R. D. (2019). A study on factors affecting success of women entrepreneurs in 

Tigray region-Ethiopia (a case study of Adigrat town entrepreneurs). South Asian Journal of 

Marketing and Management Research, 9(1), 21. 

Saraswathi Gottiganti, Dr. Tripuraneni Jaggaiah, Dr. M. Kethan, Mahaboob Basha S,  Dr. Durga 

Prasad Repakula (2025); Measurement of E-Commerce Determinants of Usage Intention 

through Structural Equation Modelling, International Research Stars, ISSN: 2583-

276X, V4,I4, Pp: 1-24. 

Prasad, R. D., & Ramya, P. (2021). The effect of organizational culture dimensions on organizational 

performance variables: a study of selected it companies at Hyderabad. 

PRASAD, R. D., & HARIKA, M. FACTORS AFFECTING WORKPLACE CONFLICT AND ITS 

OUTCOME ON ORGANIZATION PERFORMANCE: IN CASE OF MADHUCON SUGAR 

FACTORY. 

Prasad, R. D. Promotional marketing experiences on Leather Factories in Ethiopia (A Case study of 

Sheba leather Factory). 

Prasad, R. D., & Tewelde, M. A Study on Employee Welfare Facilities and its Impact on Employee 

Work Satisfaction at Addis Pharmaceutical Factory PLC-Adigrat, Ethiopia. 



INTERNATIONAL JOURNAL OF ECONOMIC  SOCIAL SCIENCE AND MANAGEMENT LAW 

Peer Reviewed, Referred & Indexed Journal 

E-ISSN: 3070-0558 

VOL.7, NO.2 (2026) 

 

Received: 06-03-2026 | Accepted: 11-03-2026 | Published: 17-04-2026 | www.ijeml.com 91 

 

 

 

 

Prasad, R. D. Analysis of Foreign Affairs and National Security Policy with special reference to 

Strategy of FDR of Ethiopia. 

Naz, B., Fida, M. K., & Khan, M. Z. (2022). Emotional intelligence and job performance of employees 

working in the financial sector of Pakistan: Job satisfaction as the mediator. Journal of 

Professional & Applied Psychology, 3(4), 403-416. 

Nguyen, S. H. (2025). The role of customer orientation in emotional intelligence and sales 

performance: an empirical investigation in the pharmacy sector. International Journal of 

Productivity and Performance Management, 74(9), 3153-3171. 

Sherwani, K. H. (2023). An empirical study of the effect of emotional intelligence on job performance 

the case study of educational non-Governmental organizations during the COVID-19 

outbreak. International Journal of Social Sciences & Educational Studies, 10(2), 188-196. 

Sabie, O. M., Pîrvu, C., BURCEA, Ș. G., & BRIȘCARIU, R. M. (2020). The influence of emotional 

intelligence on employee's performance: a case from Romania's public sector. Administration 

& Public Management Review, (35). 

 


